
ANNEX E 
SENSITIVITY TEST SPREADSHEETS USING FINAL RESULTS 

 

 



Final Results : Sensitivity Test 1 – Modify DRF Scores 

 CRITERIA Weighting OPTION2 (B)OPTION 1
(A) 

   OPTION 3 
(C) 

OPTION 4 
(A/S) 

OPTION 5 
(B/S) 

OPTION 6 
(C/S) 

A Impacts on remnant vegetation 5 10 10 20 5 10 15 
B Impacts on DRF 18 36 36 36 18 18 18 
C Impacts on Bush Forever sites 11 55 55 55 22 22 22 
D Social amenity- noise and vibration impacts on 

adjacent residents 
13       26 52 65 52 78 91

E Impacts on groundwater protection areas 15 60 30 15 60 30 15 
F Impacts on private property 2 16 16 4 12 12 2 
G Impacts on Government property 4 36 16 8 20 8 4 
I Visual impacts        2 8 10 4 10 14 8
K Social equity        7 70 49 28 56 35 14
L Planning flexibility        16 112 128 112 112 128 112
M Implications for project timeframe 7 63 35 21 21 14 7 
  

Weighted Score        474 419 350 406 387 326
 Sensitivity Test Score 100 492 437 368 388 369 308 
 Ranking after Sensitivity Test No.       1 2 5 3 4 6

 VALUE FOR MONEY CRITERION        
 Option Costs ($M)        51 68 105 70 87 124
 Value for Money Ratio        9.6 6.4 3.5 5.5 4.2 2.5
 VFM Ranking No.       1 2 5 3 4 6

         

       
  

 



Final Results : Sensitivity Test 2 – Remove Planning Flexibility Criterion 

 CRITERIA Weighting OPTION2 (B)OPTION 1
(A) 

   OPTION 3 
(C) 

OPTION 4 
(A/S) 

OPTION 5 
(B/S) 

OPTION 6 
(C/S) 

A Impacts on remnant vegetation 7 14 14 28 7 14 21 
B Impacts on DRF 20 20 20 20 40 40 40 
C Impacts on Bush Forever sites 13 65 65 65 26 26 26 
D Social amenity- noise and vibration impacts on 

adjacent residents 
16       32 64 80 64 96 112

E Impacts on groundwater protection areas 18 72 36 18 72 36 18 
F Impacts on private property 2 16 16 4 12 12 2 
G Impacts on Government property 4 36 16 8 20 8 4 
I Visual impacts        2 8 10 4 10 14 8
K Social equity        9 90 63 36 72 45 18
L   Planning flexibility 0 0 0 0 0 0 0 
M Implications for project timeframe 9 81 45 27 27 18 9 
  

Weighted Score        474 419 350 406 387 326
 Sensitivity Test Score 100 434 349 290 350 309 258 
 Ranking after Sensitivity Test No.       1 3 5 2 4 6

 VALUE FOR MONEY CRITERION        
 Option Costs ($M)        51 68 105 70 87 124
 Value for Money Ratio        8.5 5.1 2.8 5.0 3.6 2.1
 VFM Ranking No.       1 2 5 3 4 6

       
  

 




